Inter-American Institute for Global Change Research:

How To Write a News Release

Allison Mills, Director of Research News
University Marketing and Communications
Michigan Technological University



‘Science 1s not finished
until 1t's communicated’

— Sir Mark Walport, UK Government Chief Scientific Adviser
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. Od V i S u a IS Pair: photo + caption. What does an
‘ _ image say that your words can't?
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Making the News

Michigan Technological University



UMC Science & Tech News Process

Writing

1. RESEARCHER CONTACTS UMC

2.RESEARCHER PROVIDES
ADDITIONAL INFORMATION
(galley proof, other stories, figures)

3. KICK-OFF MEETING
(brainstorm and planning)

4, FINALIZE LOGISTICS
(story timeline, external
publication deadline, target
audience, retrieval of
additional assets)

5. STORY OUTLINE

°

12. MEDIA TALKING POINTS
.~ DEVELOPED {optional)

3 =

! ~_~2-=(1) 13. MEDIA OUTLET RESEARCH

11:CMS IMPLEMENTATION
/ (story link is provided for
B final review)

. EXTERNAL REVIEW

unding organizations, program

‘ managers, Co-PlI’s, collaborating
universities)

.’ 9| MEDIA ALERT COPY,
. HOTO CAPTIONS, AND SOCIAL
"7 MEDIA CONTENT

7

8| FINALIZE VISUAL ASSETS
. hotography, graphic design, video, figures)

7, 2ND DRAFT

’ esearcher review)

6. 1ST DRAFT
(UMC review)

(D 14. TARGETED DIRECT
"EMAIL PITCHES

() 15. NEWSWIRE POST

) 16. NEWSWISE PITCH
' (optional/may not be
‘available)

(1) 17. STORY TRACKING
AND EVALUATION

@ External publication deadline
We honor all embargo and publication policies

2-3 week turnaround

k | COULD BE MULTIPLE ROUNDS
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Michigan Technological University



THE SCIENCE NEWS CYCLE

Start Here

JORGE CHAM & 2009

M WEARING TUIS
TO WARD OFF A" T 1

Your Research
iy correlated wnth |

D ancl unde

..is franslated by...

*p‘ouR GRANDMA
..eventually
making it to...

4 SCIENTISTS FIND
POTENTIAL LINK
BETWEEN A AND B
(UMDER CERTAIN CONDITIONS).

...which is then

' ‘ | picked up by...
NEWS NEWS WI?

E
ONS

ORGANIZAT

...and caught
on ..

@NC Cable NEWS

A causes B all the time
What will this mean for Obama?
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| University

WWW.PHDCOMICS. COM




Organs of Communicatmn

 Intuitive,
‘Humeor .

 Sex Appeal:

.-Bl_'D.'adiE_'Sjt'A.l.ldi.EnQE_ !

Michigan
Technological
University




Y, INVERTED PYRAMD-

LEDE /LEAD

who What when where How
LEsS IMPoRTANT INFO

facte revealedin Hhe
ovder of importance

Michigan
Technological
University




Highly technical
rendering of the
inverted pyramid

style of writing

Michigan Technological University



HOOK
NUT GRAPH
QUOTE/VOICE
MAIN POINT 1
QUOTE/VOICE
MAIN POINT 2
METHODOLOGIES
SUPPORTING DETAILS
COLLABORATORS/FUNDERS

Michigan Technological University



The New News:
Social Media

Michigan Technological University



Myths believed by our researchers

MYTH #1. MYTH #2: MYTH #3:
The public can't My posts can't compete  Social media is for
understand my science. with cat videos. personal use only.




Benefits for researchers

BONUS #1: BONUS #2: BONUS #3:
Networking Accessibility Altmetrics

Bonus for news releases:
FREE MARKETING, YO!

Invest in an organizational/lab/department/NGO account and POST



Your News Releases

Michigan Technological University



