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‘Science is not finished 
until it’s communicated’
— Sir Mark Walport, UK Government Chief Scientific Adviser



Reality Check



Be Real



WHO (target audience) 
WHAT (key message)
HOW (news release, other options)

Important to also figure out WHERE to publish and pitch



Good Visuals Pair: photo + caption. What does an 
image say that your words can’t? 



Making the News



UMC Science & Tech News Process
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The New News:
Social Media



Myths believed by our researchers
MYTH #1: 
The public can’t 
understand my science. 

MYTH #2: 
My posts can’t compete 
with cat videos.

MYTH #3: 
Social media is for 
personal use only.



Benefits for researchers
BONUS #1: 
Networking

BONUS #2: 
Accessibility

BONUS #3: 
Altmetrics

Bonus for news releases:
FREE MARKETING, YO!!

Invest in an organizational/lab/department/NGO account and POST



Your News Releases


